


The BIPARTISAN NATURE of Common Ground was a breath 
of fresh air, and Jane could not have been a more KIND AND 

WELCOMING host. It would be a pleasure to come back.

KRISTIN TATE 
Conservative Political Analyst & Columnist for The Hill



Produced by Conversations on the Green 
and featuring a panoply of diverse, nationally 
known voices, Common Ground with Jane 
Whitney rises above the sound bite mentality 
to enlighten and educate its audience.

A cross between the PBS NewsHour and a 
community town hall, Common Ground with 
Jane Whitney takes the heat out of hot button 
issues that impact our daily lives, helping 
viewers hear diverse viewpoints in a new way. 

Powered by an animating spirit that parallels 
America’s founding, Common Ground with 
Jane Whitney started in a church hall 10 years 
ago as a grassroots effort to raise money for 
local charities. Its unprecedented journey 
from local speaker series to the PBS nationally 
syndicated platform is a testament to the 
strength of community activism. 



Jane Whitney is a great moderator, and you can’t 
do a good show without that!

NINA TOTENBERG, Legal Affairs Correspondent for NPR



Her political columns and social commentaries have appeared in 
The New York Times Magazine, Newsweek and The New York 
Observer. 

Jane is supported by a veteran team of media professionals that 
has won a Pulitzer and myriad Emmys.

News expertise with a compassionate touch: 
Throughout her 25-year television career, Jane 
Whitney often has been heralded for her “earthy 
sensibility”: and her unique affinity with audiences. 
She hosted the nationally syndicated TV program 
The Jane Whitney Show for Warner Bros, 
anchored broadcasts for PBS, CNN and CNBC, 
was a correspondent for NBC News based in 
Central America and a reporter for Entertainment 
Tonight. 
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Equality. Women’s Rights. Racism. Social Justice. Climate Change. Foreign Policy. Business and Law. 
No matter the issue, Common Ground with Jane Whitney connects viewers with experts and leading authorities, 

creating a free flow of ideas between viewers & panelists, building relationships through conversation. 
Common Ground is a national show built on tackling the most pressing topics with sensitivity and tenacity.



Jane Whitney is a MASTER INTERVIEWER who takes complicated issues 

and distills them down to messages that benefit the audience. Common 

Ground is a REMARKABLE SHOW where homework is job one.

DR. MICHAEL T. OSTERHOLM 
Director, Center for Infectious Disease Research & Policy, University of Minnesota



The 2022 season begins in May and runs monthly. 2022 topics may include 
Politics in Sports, Wealth Inequality & Economics, The Supreme Court,  

Social Media & Society, The Midterm Elections and more. 



Sources: 1. Nielsen NPOWER, Live Only out of Live+7P2+AA, 1Q’21, All PBS Stations v. ABC, CBS, FOX, NBC, M-SU 8p-11p; 2. Marketing & Research 
Resources, Inc., (M&RR) 1/2021; 3. 2020 Erdos & Morgan Opinion Leaders Study; 4. 3 Min, 15 Sec vs 14 Min, 14 Sec on Commercial and 14 Min, 40 Sec on 
Cable; Nielsen, October 2015.

Nationally syndicated through American Public Television, the 
premiere distributor of PBS programs to the country’s 340-plus 
public television stations, Common Ground has the potential of 
reaching 98 percent of all Americans.

TV Households watch PBS 
(200 million people)

Ranked #1, PBS is at the 
top when it comes to 
public trust

of primetime viewing 
is live tune-in

year Americans ranked 
PBS as its most trusted 
institution

most popular network 
among opinion leadersprimetime viewers per month

unique visitors on the web, per month episodes streamed 
cross-platform, 
per year



Sources: 1. Nielsen NPOWER, Live Only out of Live+7P2+AA, 1Q’21, All PBS Stations v. ABC, CBS, FOX, NBC, M-SU 8p-11p; 2. 
Marketing & Research Resources, Inc., (M&RR) 1/2021; 3. 2020 Erdos & Morgan Opinion Leaders Study; 4. 3 Min, 15 Sec vs 14 Min, 14 
Sec on Commercial and 14 Min, 40 Sec on Cable; Nielsen, October 2015.

of PBS viewers agree that 
lifelong learning is very 
important

PBS viewers are likely to have 
investments worth $250K+

believe that PBS is in touch 
with today’s culture

believe that PBS content 
appeals to & features a 
diverse range of people



The experience of being on Common Ground was fantastic. 
It feels great to know that as a restaurateur – I was able to 

add a good ingredient to your amazing recipe.
DANNY MEYER, Shake Shack Founder

Thank you for 
including me in such 
an all-star lineup on 
“Women’s Rights 
Rollback” - the timing 
could not have been 
better. It is always 
energizing to be with 
other women doing 
so much to make the 
world a better place.

CECILE RICHARDS 
Supermajority Co-Founder

It was such a pleasure to participate in the 
conversation about how we can find common 

ground. We have so much to do in this 
country and you are helping us take 

the steps we need. 
Thank you! I look forward to the next time. 

EDDIE GLAUDE, JR., Princeton University Professor



The show will be syndicated nationally through American Public Television, the premiere distributor of PBS 
programs to the country’s 340-plus public television stations, which reach 98 percent of all Americans.
The number of stations accepting a particular program varies but typically trends towards 80 percent - although 
public affairs shows often have a smaller distribution footprint than other types of programming.

ON-AIR
12 one-hour programs syndicated nationally. All will be archived 
for streaming with sponsor recognition.

Presenting & Title Sponsorship: 30-second commercials before 
and after every show.

Burned-in recognition at the top and bottom of the program for 
on-air and digital downloads.

PRINT 
Sponsor recognition on press releases.

DIGITAL
Two one-minutes commercials before and after livestream event.

Sponsor recognition on the livestream web page and burned-
recognition at the top and bottom of the livestream event.

Podcast: 30-second sponsor pre-roll or mid-roll spot in all 
Common Ground podcasts (placement based on availability).

DIGITAL Cont.

Sponsor burned-in recognition at the top and bottom of the 
program for on-air and digital downloads.

Sponsor recognition on livestream ticketing.

Web banner ads (300x250) on COG platforms promoting the 
program (annual).

VIRTUAL EVENT SPONSORSHIP

Opportunity for sponsor participation in show.

Sponsor recognition on Conversation On the Green website.

Sponsor recognition on the livestream web page, sponsor 
spot and burned-in recognition at the top and bottom of the 
livestream event.

Sponsor will be provided with the opportunity for free real time 
distribution to executive, employees and customers.

Sponsor recognition on 100,000-plus invitation emails and in 
weekly/bi-monthly email, The Guide.
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